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Coca-Cola
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Coca-Cola, the heart of our business, is one of life’s simple, afford-

able and frequent pleasures. 

From the look and feel of the bottle to the sound of effervescence, the

tickle of fizz on the nose and tongue and, of course, the unique flavor,

Coca-Cola is a sensory experience. Wherever we create reminders of

that experience, such as our Sensa-Domes in South Africa — where

consumers experience a 3-D movie and special effects to remind them

of the pleasure of drinking a Coke — we ignite the brand.

But consumer emotions, memories and values are even more

powerful. Life is a series of special moments, and each is an

opportunity for Coca-Cola to add its bit of magic. We’re using hun-

dreds of new ways to tap into these opportunities and generate

refreshing, genuine consumer experiences that reinforce a single

moment that consumers share around the world: Coca-Cola. Enjoy!
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