Our promise is simple, solid and timeless: The Coca-Cola Company
exists to benefit and refresh everyone who is touched by our business.

Fulfilling this promise means that every day we have to live up to our values so that people continue to invite us
into their lives. We have to maintain our special place in local cultures, recognizing the differences between
countries and regions. We must continually operate as model business citizens, consistently shaping our business
decisions to improve the quality of life in the communities in which we do business. We encourage our people to
develop to their fullest potential and infuse every aspect of our business with the spirit of innovation. We must also
give the thirsty people of the world the beverages they want.




If you listen closely enough, people wi you everything you need to
know. And understanding people is at the heart of our ability to innovate.
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The proliferation of individual tastes and lifestyles in today’s world means that what a person
wants in a beverage is a reflection of where they live, how they work and play, and how they relax
and recharge. Which is why we see the beverage market not as a single segment, but as four
segments, each requiring its own products and business approaches.



