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Bottling Partner or Bottler: businesses that buy concentrates, bever-
age bases or syrups from the Company, convert them into finished
packaged products and sell them to customers.

Carbonated Soft Drink: nonalcoholic carbonated beverage contain-
ing flavorings and sweeteners. Excludes, among others, waters and
flavored waters, juices and juice drinks, sports drinks, and teas
and coffees. 

The Coca-Cola System: the Company and its bottling partners. 

Company: The Coca-Cola Company together with its subsidiaries.

Concentrate or Beverage Base: material manufactured from
Company-defined ingredients and sold to bottlers to prepare finished
beverages through the addition of sweeteners and/or water and
marketed under trademarks of the Company.

Consumer: person who drinks Company products.

Cost of Capital: after-tax blended cost of equity and borrowed funds
used to invest in operating capital required for our business.

Customer: retail outlet, restaurant or other operation that sells or
serves Company products directly to consumers.

Derivatives: contracts or agreements, the value of which may
change based on changes in interest rates, exchange rates, prices of
securities, or financial or commodity indices. The Company uses
derivatives to reduce its exposure to adverse fluctuations in interest
and exchange rates and other market risks.

Dividend Payout Ratio: calculated by dividing cash dividends on
common stock by net income.

Economic Profit: income before changes in accounting principles
after giving effect to taxes and excluding the effects of interest, in
excess of a computed capital charge for average operating capital
employed. Economic value added represents growth in economic
profit from year to year.

Fountain: system used by retail outlets to dispense product into
cups or glasses for immediate consumption.

Gallons: unit of measurement for concentrates, syrups, beverage
bases, finished beverages and powders (in all cases, expressed in
equivalent gallons of syrup) for all beverage products which are
reportable as unit case volume.

Gross Margin: calculated by dividing gross profit by net operating
revenues.

KO: the ticker symbol for common stock of The Coca-Cola Company. 

Market: when used in reference to geographic areas, territory in
which the Company and its bottling partners do business, often
defined by national boundaries.

Net Capital: calculated by adding share-owners’ equity to net debt.

Net Debt: calculated by subtracting from debt the sum of cash, cash
equivalents, and marketable securities, less the amount of cash
determined to be necessary for operations.

Noncarbonated Beverages: nonalcoholic noncarbonated beverages
including, but not limited to, waters and flavored waters, juices and
juice drinks, sports drinks, and teas and coffees.    

Operating Margin: calculated by dividing operating income by net
operating revenues.

Per Capita Consumption: average number of servings consumed
per person, per year in a specific market. Per capita consumption of
Company products is calculated by multiplying our unit case volume
by 24, and dividing by the population.

Return on Capital: calculated by dividing income before changes in
accounting principles (adding back interest expense, net of related
taxes) by average total capital.

Return on Common Equity: calculated by dividing income before
changes in accounting principles by average common share-
owners’ equity.

Serving: eight U.S. fluid ounces of a finished beverage.

Syrup: concentrate mixed with sweetener and water, sold to bottlers
and customers who add carbonated water to produce finished
carbonated soft drinks.

Total Capital: equals share-owners’ equity plus interest-bearing debt.

Total Market Value of Common Stock: stock price as of a date
multiplied by the number of shares outstanding as of the same date.

Unit Case: unit of measurement equal to 192 U.S. fluid ounces of
finished beverage (24 servings).

Unit Case Volume, or Volume: the number of unit cases (or unit case
equivalents) of Company trademark or licensed beverage products
directly or indirectly sold by the Coca-Cola system to customers.
Volume primarily consists of beverage products bearing Company
trademarks. Also included in volume are certain products licensed
to our Company or owned by our bottling partners, for which our
Company provides marketing support and derives profit from the
sales. Such products licensed to our Company or owned by our bot-
tling partners account for a minimal portion of total unit case volume.

Glossary

Environmental Statement: Our Company’s commitment to environmental issues is guided by a simple principle: We will conduct our business
in ways that protect and preserve the environment. Throughout our organization, our employees at all levels are proactively integrating our
Company’s environmental management system (eKOsystem) throughout all business units worldwide. We use the results of research and new
technology to minimize the environmental footprint of our operations, products and packages. We seek to cooperate with public, private and
governmental organizations in pursuing solutions to environmental challenges. We direct our Company’s skills, energies and resources to
activities and issues where we can make a positive and effective contribution.

Equal Opportunity Policy: The Coca-Cola Company and its subsidiaries maintain a long-standing commitment to equal opportunity,
affirmative action and valuing the diversity of our employees, share owners, customers and consumers. The Company strives to create
a working environment free of discrimination and harassment with respect to race, sex, color, national origin, religion, age, sexual orientation,
disability, status as a special disabled veteran, a veteran of the Vietnam era, or other covered veteran. The Company also makes reasonable
accommodations in the employment of qualified individuals with disabilities. The Company maintains ongoing contact with labor and
employee associations to develop relationships that foster responsive and mutually beneficial discussions pertaining to labor issues. These
associations have provided a mechanism for positive industrial relations. In addition, we provide fair marketing opportunities to all suppliers
and maintain programs to increase transactions with firms that are owned and operated by minorities and women.D
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and everywhere.
For The Coca-Cola Company, 2002 was a decisive year in our drive

to create value. You can see the evidence in our new products and

our familiar brands, in breakthrough packaging and fresh approaches

to our consumers. You can see it in our broadening geographic reach

and deepening partnerships. And you can see it in our commitment

to the communities in which we do business. Renewed innovation

and reinvigorated execution are leading The Coca-Cola Company to

a new era of growth and enduring economic value.



creating new value

the coca-cola company2

year ended december 31, 2002 2001
(in millions except per share data, ratios and percentages)

Net operating revenues $ 19,564 $ 17,545 12

Operating income $ 5,458 $ 5,352 2
(includes $373 in 2002 and $0 in 2001 related to the impact of the adoption 
of the fair value method of accounting for stock-based compensation)

Net income before cumulative effect of accounting change $ 3,976 $ 3,979 —

Net income $ 3,050 $ 3,969 (23)

Net income per share before cumulative effect 
of accounting change (basic and diluted) $ 1.60 $ 1.60 —

Net income per share (basic and diluted) $ 1.23
1 $ 1.602 (23)

Net cash provided by operating activities $ 4,742 $ 4,110 15

Dividends paid $ (1,987) $ (1,791) 11

Share repurchase activity $ (707) $ (277) 155

Return on capital 24.5% 26.6%

Return on common equity 34.3% 38.5%

Unit case sales (in billions)

International operations 13.1 12.5 5

North America operations 5.6 5.3 6

Worldwide 18.7 17.8 5

1 2002 basic and diluted net income per share includes the following items: $.37 per share decrease after income taxes related to the cumulative effect of a change
in accounting principle resulting from the adoption of Statement of Financial Accounting Standards (SFAS) No.142,“Goodwill and Other Intangible Assets”;
$.11 per share decrease after income taxes related to the impact of the adoption of the fair value method of accounting for stock-based compensation under SFAS No.123,
“Accounting for Stock-Based Compensation”; $.06 per share decrease after income taxes primarily related to the write-down of our investments in Latin America; and
$.01 per share decrease after income taxes related to the Company’s share of charges taken by certain investees in Latin America.These items are partially offset by
$.01 per share increase after income taxes related to our Company’s share of a gain recognized by an investee in Latin America, Cervejarias Kaiser S.A.

2 2001 basic and diluted net income per share includes a noncash gain of $.02 per share after taxes,which was recognized on the issuance of stock by Coca-Cola Enterprises Inc.,
one of our equity investees.

percent
change

Financial Highlights




