
one part
innovating with  
our bottling and 
business partners 

one part
refreshing our 
consumers with a 
diverse portfolio

one part
growing  
our business  
profitably

one part
protecting  
and enhancing  
the planet

It is one part 
living our values  
and valuing  
our people

Our secret formula is much more  
than a list of ingredients.



It is everything that makes us  
a sustainable growth company  
and the keeper of the world’s  
most valuable brand.
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and one part  
magic
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